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2026: THE YEAR
ENGAGEMENT STOPS
BEING OPTIONAL

Standing out as a brand has never been harder.

The landscape is noisier, competition sharper, and audiences arrive
with higher expectations, shorter patience, and a growing demand
for experiences that feel intentional, sensory, and participatory.
Understanding what attendees want — and the technologies shaping
those expectations — is no longer optional. Brands must evolve or risk
becoming invisible.

This whitepaper is a reality check on the shifts redefining event
experiences — from engagement to measurable business impact.
Written for brands, exhibitors, and event organisers, it highlights the
most influential event experience trends for 2026 and offers practical
insight to design experiences that cut through the noise.

For brands, this means a simple booth, a PowerPoint deck, or a static
stage won't cut it. The organisations most likely to win in 2026 are
those that transform their presence into immersive worlds, enable
genuine interactive participation, and leverage intelligent systems
that adapt in real-time.

The following sections distil the transformation ahead into three
core pillars:

IMMERSION INTERACTIVITY INTELLIGENCE

Each highlighting where attendee expectations, technology, and
brand opportunities converge in the year ahead.

Follow Us Your partner in Wow Talk to Digiten 2


https://www.linkedin.com/authwall?trk=bf&trkInfo=AQHTCELzc8Ci1gAAAZvWW18YMNVPVHxtKF_OPGrddHYMCPv-Z6Gh1sGHkORS_huGiU-m9_62aH7SKLXdZ11SlP_eKqDyrNSQHgO9TJsaZvHfn9sPYXGIOTiJZK17-T0bua9YoM0=&original_referer=&sessionRedirect=https%3A%2F%2Fwww.linkedin.com%2Fcompany%2F82984875%2Fadmin%2Fdashboard%2F
https://digiten.co.uk/contact-us/?utm_source=trendbook&utm_medium=pdf&utm_campaign=trend_events

DIGITEN - EVENT TRENDS 2026 I .x

CONTENTS

Immmersion

Multi-Sensory Environments
Trend 1 Spatial audio zones

Trend 2 “Hands-on zones”

Mixed Reality
Trend 3 Interactive holographic presenters
Trend 4 Spatial “info bubbles”

Interactivity

Gamified Engagement Systems
Trend 5 Networking quests
Trend 6 Proximity-triggered “conversation starters”
Real-Time Immediacy & Adaptive Engagement
Trend 7 Al room sentiment analysis

Trend 8 Pop-up content studios

Intelligence

Smart Venues & Adaptive Environments
Trend 9 Al-driven attendee journeys

Trend 10 Dynamic content walls

Hyper-Personalised Touchpoints

Trend 11 Digital swag bags

Trend Impact Framework
Data Governance Checklist
Conclusion

Closing Perspective

Follow Us Your partner in Wow Talk to Digiten

28

29
30
32

34
35

38

39

40

41


https://www.linkedin.com/authwall?trk=bf&trkInfo=AQHTCELzc8Ci1gAAAZvWW18YMNVPVHxtKF_OPGrddHYMCPv-Z6Gh1sGHkORS_huGiU-m9_62aH7SKLXdZ11SlP_eKqDyrNSQHgO9TJsaZvHfn9sPYXGIOTiJZK17-T0bua9YoM0=&original_referer=&sessionRedirect=https%3A%2F%2Fwww.linkedin.com%2Fcompany%2F82984875%2Fadmin%2Fdashboard%2F
https://digiten.co.uk/contact-us/?utm_source=trendbook&utm_medium=pdf&utm_campaign=trend_events

DIGITEN - EVENT TRENDS 2026

PILLAR

IMMERSION

If it isn't immersive, it's invisible.

“Everything
lbecomes an
experience.”

— Julius Solaris

In 2026 more attendees expect to be participants, not observers.
They now want to step into narratives and the industry is moving
firmly toward experiential, story-driven spaces. Static displays are
increasingly easy to ignore, while immersive, narrative-rich
environments now define modern exhibiting.

/

Digiten
perspective

Story, spatial intent, and audience flow come first. Sensory and
technical layers follow. We design immersion from the
narrative outward.

We optimise for clarity, emotional coherence, and dwell time —
ensuring that immersive elements support the message rather
than compete with it.

We deliberately avoid immersion for its own sake.
Overstimulating environments, disconnected “wow moments”,
or technology without narrative purpose tend to overwhelm
audiences rather than engage them.

In live environments, restraint is often the difference between
impact and overload.

Py
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THEME

MULTI-SENSORY IMMERSION IS
BECOMING THE BASELINE

Audiences no longer want to simply watch — they want to feel.
The more senses When sight, sound, scent, and touch work together, they create
you OCthCIte, deeper emotional connection and far more powerful

brand moments.

the deeper The more senses you activate, the deeper the connection. Shifting

the con neCtiOn. from basic “show and tell” to fully sensory storytelling directly leads
to higher engagement and longer booth visits, giving brands a clear
competitive advantage.
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TREND 1

SPATIAL AUDIO ZONES

Instead of sound coming from regular speakers, spatial audio surrounds the
attendee — above, behind, and all around — delivering directional storytelling
that fully immerses the listener. Music, presentations, and soundscapes feel
more natural, vivid, and emotionally engaging. It subtly guides attention and
creates a strong sense of presence.
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DIGITEN POV

%?_(’ WHAT’S REAL

IN 2026

Spatial audio is entering mainstream experiential design,
but it remains a premium layer, not a universal standard.

In practice, it works best as a targeted immersion layer —
a tool brands deploy to elevate one moment or one zone,
especially in small and mid-sized spaces where acoustics
are easier to control.

® WHAT TO WATCH
J OUT FOR

Costs and hardware remain relatively high.

The technology depends heavily on the acoustic properties
of the space — and most exhibition halls are acoustically
hostile by default.

When executed poorly, it creates chaos rather than
immersion, effectively becoming nothing more than
“expensive noise".

@ HOW BRANDS
P) / SHOULD START

Start with a single audio capsule or directional audio zone
rather than full-zone deployment.

Storytelling matters more than the speaker positioning.

Combine spatial audio with visual and interactive cues
(light, projection, sensors) to create a cohesive sensory
moment rather than an isolated technical feature.

0

—o—l BUSINESS VALUE

Follow Us

Steers audience focus with precision, guiding attention
through a curated narrative flow.

Boosts brand distinctiveness without requiring extensive
AV expansion.

Enhances dwell time and memorability — particularly for
brands with complex stories or products that benefit from
clearer explanation.
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TREND 2

"HANDS-ON ZONES”

There's a clear shift away from simple “try this product” setups toward
adaptive, hands-on experience zones that blend physical and digitall
interaction. These are typically built around a physical-digital demo table or
scenario-based space that responds dynamically to participant input.
Based on touch, movement, or selection, the experience adapts in real-time,
revealing different narratives, visuals, and use cases.

Rather than consuming a fixed demo, attendees actively shape what they
explore. The result is longer engagement, clearer understanding, and
memorable moments that help translate complex offerings into something
people genuinely grasp.
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DIGITEN POV

%?_(’ WHAT’S REAL

IN 2026

Hands-on zones are one of the most realistic and rapidly
scaling trends — especially those powered by lightweight Al
and simple sensors.

Brands are finally moving away from static demos toward
experiences that adapt to the participant’s choices,
movement, or inputs.

® WHAT TO WATCH
) OUT FOR

Tech overload is the fastest way to kill engagement.
This isn’t about gadgets. It's about a coherent,
intentional experience.

Forced personalisation backfires. If the narrative doesn't
justify the personalisation, it feels gimmicky and distracts
from the product story.

Data integration and compliance (GDPR in particular)
become real risks once interaction data is collected.

@ HOW BRANDS
P) )/ SHOULD START

Build one well-designed personalisation station rather than
scattering random tech modules.

Use Al for simple, high-clarity personalisation — product
variants, scenario-based recommendations, or
dynamically generated content.

Add tactile or motion-based elements only as
complements, not centre pieces.

0

—o—l BUSINESS VALUE

Follow Us

When done right, hands-on zones outperform passive
demos by several orders of magnitude, generating
deeper engagement.

They provide high-quality lead capture — participants
willingly share data in exchange for personalised outputs.

Of all the trends, this one is by far the easiest to scale and
replicate across multiple events.
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THEME

MIXED REALITY: THE NEXT LAYER
OF EXPERIENCE

In 2026, Mixed Reality is crossing from ‘wow demo’ into real-world
deployment in specific use cases. Unlike standalone AR or VR, MR

It bridges

im a g | nCItiO N blends digital content seamlessly into the physical environment:
holograms anchored to stages, 3D product models sitting naturally
a nd req"tY. on real tables, interactive digital layers that respond to attendee

gestures, and navigation overlays guiding people through
complex venues.
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TREND 3

NTERACTIVE
HOLOGRAPRIC
PRESENTERS

Human presenters are augmented (or replaced) by life-sized holographic
counterparts on stage. These holograms can respond to prompts, display 3D
content, or “co-present” with a physical speaker.

Follow Us Your partner in Wow Talk to Digiten 1
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’F_\?j WHAT'’S REAL

IN 2026

.

Holographic presenters — whether Al-driven or pre-
recorded — will appear primarily as hero moments, not
everyday interfaces. They work best as high-impact set
pieces rather than continuous dialogue engines.

The technology for photorealistic holograms and scripted
Al narration is absolutely real and already deployable at
a small scale, but it's still far from “walk-up-and-chat”
sci-fi interactions.

® WHAT TO WATCH
J OUT FOR

Stage-grade holography is expensive, and the hardware
footprint is non-negotiable.

It requires meticulous lighting and scene calibration;
one bad spotlight breaks the illusion instantly.

There is a real risk that the technology overshadows the
message — the classic “cool, but why?” effect.

@ HOW BRANDS
P) / SHOULD START

Begin with smaller, contained formats — a hologram acting
as a zone guide or narrative anchor, not a full keynote
replacement.

Use Al-driven interactions sparingly: short Q&A segments,
contextual responses, or dynamic 3D moments.

Treat the hologram as part of a broader narrative
ecosystem, not a standalone “wow trick” dropped into the
booth for novelty points.

—0— BUSINESS VALUE

Follow Us

Delivers a genuine hero moment that pulls traffic and earns
PR without inflating staff load.

Makes it easier to explain complex products through
dynamic 3D storytelling.

Reduces strain on the on-site team — a hologram can run
the same demo flawlessly 200 times a day without fatigue.
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TREND 4

SPATIAL
“INFO BUBBLES"

Floating digital labels or tooltips appear anchored to real-world objects
when viewed through a phone (AR) or headset (MR). They act as contextual
“knowledge points” layered into physical space. They appear only when
relevant, giving attendees just-in-time, location-aware information without
overwhelming the environment — delivering the right details exactly where
people are looking. Ideal for demo zones, navigation, and product explainers.
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DIGITEN POV

’F_\?j WHAT’'S REAL

IN 2026

.

AR/MR info bubbles are one of the most practical and
immediately deployable trends — especially when powered
by smartphones, visual markers, Bluetooth beacons, or
simple tags.

This is a technology that can be implemented quickly,
affordably, and at scale, which is why adoption
is accelerating.

® WHAT TO WATCH
J OUT FOR

People won't download yet another app just to view a
tooltip — UX friction kills adoption instantly.

The value must be obvious within the first second. If the
context isn't clear, users will ignore it.

Overuse of info bubbles makes the interface feel crowded,
and clutter can destroy clarity.

@ HOW BRANDS
P) / SHOULD START

Begin with a single product supported by 2—-3 meaningful,
dynamic info bubbles.

Use web-based AR with visual markers or stickers to avoid
app installs and keep the experience frictionless.

For proximity or location-based AR, use an existing brand/
event app or combine AR with markers or beacons to
ensure reliable tracking on iOS.

—o—l BUSINESS VALUE

Follow Us

An exceptionally efficient educational tool — it explains
products without requiring staff involvement.

Improves visitor flow and subtly guides user navigation.

Supports lead generation by gating deeper content behind
registration or “scan-to-reveal.”
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CASE STUDY

JMA SOLUTIONS

Concept & design: JPC
Technical development & AR implementation: Digiten

Using augmented reality, Digiten added digital layers that appeared directly
on the physical 3D object once scanned — revealing buildings, details, and
insights exactly where users looked. Contextual info bubbles, videos, and
presentations surfaced only when relevant, turning complex information into
an intuitive, engaging experience that seamlessly bridged the physical and
digital worlds.

Explore the full case on our website. [/}

Py

.
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PILLAR

INTERACTIVITY

Audiences Don't Attend Anymore
— They Expect to Co-Create.

“The formula

is simple:
sharper formats
and stronger
involvement.”

Michal Heichel — Founder, Digiten

An experience-led, visitor-centric approach now defines modern
event strategy. Exhibitors are rethinking booth design and
interaction with a strong focus on participation. Hands-on demos
and narrative-driven installations are becoming increasingly
important in crowded event environments. Participation — not
presence — drives engagement metrics.

With attention spans shrinking, attendees must become part of the
action. The best events now feel like experiences, moving away from
passive listening toward active engagement.

-

Digiten
perspective

We treat interactivity as a service to the audience, not a
demand on their attention. Participation should feel intuitive,
optional, and immediately rewarding.

We optimise for low-friction engagement — interactions that
require minimal instruction, no forced downloads, and clear
value from the first moment.

We deliberately avoid interaction models that feel transactional,
over-gamified, or overly instructional. If people need to be
taught how to engage, the interaction is already failing.

The best interactions disappear into the experience rather than
announcing themselves.

Y

Follow Us
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THEME

GAMIFIED ENGAGEMENT
SYSTEMS

Gamification turns participation into progress — boosting involvement
through rewards, social mechanics, and playful mission structures. Global
brands like Strava, Duolingo, Starbucks, and Nike have proven that
lightweight gamification drives sustained engagement.
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TREND 5

NETWORKING QUESTS

Gamified tasks inside an app encouraging attendees to meet new people,
explore products or zones, or complete challenges.

By turning discovery and connection into light, goal-oriented actions, they
help break the ice, drive purposeful movement through the event space, and
make networking feel worthwhile rather than optional.
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DIGITEN POV

WHAT'S REAL

.

Gamified networking will become more visible, but it will
remain an add-on, not the core of an event. Attendees
happily engage with light, unobtrusive mechanics that help

IN 2026 them meet people — as long as the game is simple and the
g 9
reward makes sense.
+ A poorly designed game backfires quickly — people avoid it
because they don't want to “play an app”.
WHAT TO WATCH
« Risk of infantilisation — if the tone is too playful, corporate
OUT FOR

audiences dismiss it as not serious enough.

Low adoption, if UX is clunky or requires an installation step.

HOW BRANDS
C‘ SHOULD START

"u

Start with simple missions: “discover three zones,” “meet

one person with similar interests,” “join a Q&A session”.

Tie gamification to real value — exclusive content, premium
perks, priority networking, fast-lane access.

Ensure the mechanic is fast, intuitive, and shows value from
the first minute.

ﬁ BUSINESS VALUE

Follow Us

Increases attendee activity and makes the event feel more
dynamic and alive.

Helps direct traffic through booths and across the venue in
a controlled, strategic way.

Builds positive brand perception as active, open, and
forward-thinking.

Behavioural data (paths, interests, engagement) becomes
a natural by-product of play rather than a forced form.
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- Event App 2 min ago

You're not the only one here exploring this —
want to connect?

TREND 6

PROXIMITY-TRIGGERED
"CONVERSATION
STARTERS”

Automatic alerts in the event app activate when two attendees
with matching criteria come within range — facilitating relevant
professional connections.
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DIGITEN POV

WHAT'S REAL

+ Beacon-based, Bluetooth, and matching-engine
networking is already fully viable and increasingly used at

IN 2026 business events, where high-value networking is the core
ROI driver.
 Privacy concerns — attendees don't want to feel “tracked.”
WHAT TO WATCH  Location accuracy limitations — Bluetooth isn't GPS.
Precision drops in dense crowds.
OUT FOR
+ There's a risk of over-automation — people don’t want
events to take over conversations on their behalf.
+ Begin with simple prompts like “Someone nearby shares
your interests”.
HOW BRANDS « Give users full control: clear opt-in, privacy mode, and
0 SHOULD START transparent rules.

Test the feature in smaller groups or closed zones before
scaling event-wide.

ﬁ BUSINESS VALUE

Follow Us

Dramatically improves the networking experience —
especially for introverted participants.

Strengthens brand perception as smart and
attendee-centric.

Generates high-quality behavioural data: contact maps,
interest clusters, and human flow patterns.
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THEME

REAL-TIME IMMEDIACY
& ADAPTIVE ENGAGEMENT

Events are becoming increasingly responsive as audiences expect to
influence the experience the moment they arrive. Real-time tools, Al-driven
sentiment tracking, instant polling, adaptive agendas, AR interactions, and
live content creation, allow events to shift based on collective energy and
input. This immediacy turns traditional sessions into two-way experiences.

“ L
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TREND 7

Al ROOM SENTIMENT
ANALYSIS

Advanced Al systems analyse audience engagement signals in real time —
surfacing shifts in energy, attention, and participation across a room.
Speakers receive live cues that help them adjust tone, pacing, or depth, while
organisers gain behavioural insight for future optimisation.
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DIGITEN POV

WHAT'S REAL
IN 2026

Real-time emotion recognition (not face ID — emotionall
signal analysis) is now mature enough to work reliably in
event environments, especially at a group level: energy,
engagement, moments of attention drops. It's not “magic”
— it's technology that, when applied correctly, delivers
genuinely valuable insights.

WHAT TO WATCH
OUT FOR

Accuracy can degrade in poor lighting conditions or when
camera positions are unstable.

Al surfaces signals. It does not understand context. Human
interpretation remains essential, and misreads are possible
without domain awareness.

Clear communication is critical: these systems do not
identify individuals. Privacy safeguards, transparency, and
ethical framing must be explicit.

HOW BRANDS
) SHOULD START

Monitor a single variable first — engagement or energy —
rather than attempting full-spectrum analysis.

Use the system as a speaker-support and insight tool, not
an automated “event conductor”.

Review outputs post-event to refine session formats,
pacing, and content structure for future editions.

i BUSINESS VALUE

Follow Us

Improves presentation and panel quality by giving speakers
timely cues on when to adapt delivery.

Creates a behavioural feedback loop grounded in real
audience response, enabling continuous improvement
across event editions.

Signals attentiveness to attendees: “We're paying attention
to how the room responds — and we design accordingly.”
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TREND 8

POP-UP CONTENT
STUDIOS

Compact onsite studios allow attendees to record testimonials, react to
sessions, or participate in rapid Q&A and polls. These activations turn
attendees into co-creators, extend reach, and generate valuable insights.
The result? Audiences feel "heard,” boosting satisfaction.

These studios can range from simple setups — such as a camera, tablet, and
screen — or testimonial video booths, to more advanced, fully branded
activations with guided prompts, real-time editing, and instant content
delivery for sharing.
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DIGITEN POV

WHAT'S REAL

Pop-up content studios will become a common fixture at
events — fast video reactions, micro-interviews, and user-

IN 2026 generated content capture. Automation for trimming,
formatting, and exporting is already mature and reliable.
Poor lighting or audio quality — a badly prepared booth
produces content no one wants to share.

WHAT TO WATCH If the studio succeeds, queues will form — and without a

OUT FOR well-designed flow, the experience collapses fast.

Lack of purpose — people record only when they
immediately understand why it matters.

HOW BRANDS
0‘ SHOULD START

Begin with a simple, well-lit, automated setup: camera +
screen + Al trimming.

Give a clear prompt: record a question for experts, a “big
takeaway,” or a short reaction.

Enable instant distribution: email, social formats, or
a branded landing page.

ﬁ BUSINESS VALUE

Follow Us

Extremely rapid content generation directly from the
event floor.

High PR and social value — participants become co-
creators of the narrative.

Valuable data capture (contact details, insights).

Extends the event’s lifespan for weeks through drip-fed
content releases.
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OBSERVED IN-MARKET

SHORT-FORM SOCIAL CONTENT
STUDIOS (TIKTOK-STYLE)

Pop-up content studios designed around short-form social media formats
enable on-site content creation and instant sharing. Attendees step into a
compact, branded setup, record short-form video guided by familiar sociall
formats, and receive auto-edited content moments later via QR code or
email — ready for immediate publishing.

These studios operate as real-time content engines. Structured prompts,
automated editing, and built-in distribution remove friction and encourage
participation without the need for ongoing staff intervention.

Live recording

|
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PILLAR

_— INTELLIGENCE

“ Adaptive Events That Think and Respond.

”TeCh isn,t Event ecosystems are starting to become more intelligent,
personalised, and frictionless thanks to advancements

repICICing humCIn in sensors, Al, and spatial computing.

connection — Intelligent events can anticipate needs, tailor journeys in real time,
Y . N and make every interaction feel relevant and responsive without
IU's en hO ncl ng It. constant manual input. As these experiences generate richer
behavioural and contextual data, good governance becomes a
strategic design consideration, not a legal afterthought. Trust,
transparency, and accountability must be at the centre of how this
data is handled, starting with a clear framework for consent,
minimisation, inclusion, and operational resilience.

Nathalie Kim — Marketing
Manager, Digiten

We design intelligent systems to support human decisions, not
replace them. Data and Al are most valuable when they surface
insight, not when they automate experience blindly.

We optimise for signal over noise — focusing on actionable
indicators like engagement, attention, and flow rather than
exhaustive data capture.

We deliberately avoid opaque automation, over-
personalisation, or surveillance-style experiences. Intelligence
must be transparent, ethical, and clearly beneficial to the

Dlglten attendee.

g If attendees don't understand why something is happening,
pe rs peCt ve intelligence quickly feels intrusive.
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THEME

SMART VENUES & ADAPTIVE
ENVIRONMENTS

Modern event spaces integrate loT sensors, real-time dashboards,
automated lighting and sound, crowd-flow intelligence, and instant content
sharing. These environments create smoother visitor journeys — lighting or
soundscapes can now adapt to crowd density without needing a
technician.
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96%

Marketers reported that personalised
experiences have increased sales

HubSpot,
2025 State of Marketing

Follow Us

TREND 9

Al-DRIVEN ATTENDEE
JOURNEYS

Al analyses behaviour, such as session choices, movement patterns,
dwell time to personalise routes and content. Real-time data
updates signage, notifications, and booth suggestions. Attendees get
smoother, more relevant journeys, while brands gain stronger, more
targeted engagement.
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DIGITEN POV

WHAT'S REAL

.

Al-driven attendee journey personalisation is real — but
only at the level of recommendations, not full event
automation. Think dynamic nudges (“this might interest
you”), intelligent suggestions for next zones, or content

IN 2026 updates based on behaviour.
« This won't be an “event that adapts itself in real-time,” but
rather a well-designed system of cues and prioritisation.
« Without a coherent content strategy, it's dangerously easy
to create noise instead of personalisation.
WHAT TO WATCH
« Overly aggressive recommendations feel like spam.
OUT FOR

True value depends on data integration — still the biggest
operational bottleneck for most organisers.

HOW BRANDS
Ci SHOULD START

Begin with simple, interest-based routes rather than full
end-to-end personalisation.

Use Al in one part of the journey first — for example, session
recommendations, not the entire event flow.

Identify where sequence changes genuinely add value,
instead of automating everything “because you can”.

ﬁ BUSINESS VALUE

Follow Us

Attendees wander less and engage more — improving
perceived event quality.

Brands gain behavioural insights that meaningfully inform
planning for future editions.

Better content—audience matching drives higher
conversion: more conversations, more leads, and
stronger recall.
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TREND 10

DYNAMIC
CONTENT WALLS

Large LED screens automatically change visuals based on crowd behaviour.
Sensors detect footfall and attention, adjusting content — product highlights,
calming visuals, or sponsor messaging. This turns passive displays into
adaptive media that stays fresh and captures attention.
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DIGITEN POV

WHAT'S REAL
IN 2026

Sensor-driven LED walls that react to movement, crowd
density, heatmaps, or touchless gestures are absolutely
real — the underlying tech (cameras, sensors, tracking,

real-time content pipelines) is already mature.

But this will remain a premium-tier trend. It's not going to
appear on every booth — it's the kind of feature brands use
when they want a high-impact centrepiece.

WHAT TO WATCH
OUT FOR

Hardware costs and LED surface area make it a non-trivial
investment.

Content must be purpose-built for dynamic behaviour
— this is not a standard playback loop.

Without tight behavioural logic, the effect quickly becomes
chaotic: the system reacts “too literally,” and the experience
loses coherence.

HOW BRANDS
Ci SHOULD START

Begin with one dynamic module, not an entire wall — e.g.,
panel that reacts when someone stops in front of it.

Define extremely clear reaction rules — simplicity is what
makes it feel intelligent.

Treat it as a narrative tool, not a decorative show-piece.

ﬁ BUSINESS VALUE

Follow Us

Instantly captures attention — movement paired
with adaptive content reliably stops foot traffic.

Extends dwell time and increases the likelihood of
meaningful conversations.

“Live insight surface” positions the brand as modern and
technologically forward — without slipping into unnecessary
complexity.
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THEME

HYPER-PERSONALISED
TOUCHPOINTS

Attendees expect tailored experiences: relevant content, personalised offers,
and smart recommendations.

71% of consumers now expect personalised experiences — and 76% become
frustrated when that expectation isn't met.
(Mckinsey & Company, The value of getting personalization right—or wrong)

Hero are rgeq,

Mmendations

£a
o o YOur intorp.sy,
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TREND 11

DIGITAL SWAG BAGS

Unlike physical tote bags, digital swag is personalised based on
profile data. Smart allocation offers trackable value, extends
engagement post-event, and reduces waste.

« E-books & whitepapers

« Premium app trials

» AR content

« Fitness memberships

« Personalised offers

+ On-demand content libraries
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DIGITEN POV

WHAT'S REAL

Digital swag packs are absolutely real and rapidly
becoming a common expectation in many event formats.
Attendees now expect rewards that are useful, sustainable,
and personalised.

IN 2026 The biggest shift: digital swag is no longer a “folder of links.”
It's turning into a dynamic value system tailored to the
attendee’s profile.

Attendees ignore digital swag if it doesn't deliver
immediate, obvious value.

WHAT TO WATCH Rewards must be well-curated — not cheap-feeling

OUT FOR digital freebies.

Smooth integration with the event app or a lightweight
landing page is essential — UX makes or breaks adoption.

HOW BRANDS
C‘ SHOULD START

Offer 3—4 genuinely useful benefits: an e-book, a trial,
a template, a VR/AR micro-experience.

Unlock benefits after an action — attending a demo, joining
a conversation, completing a quest.

Personalise the content to industry, role or interest category.

ﬁ BUSINESS VALUE

Follow Us

High-value insight stream — you see what attendees
download, what they care about, and what they ignore.

Extends post-event engagement through retargeting and
intelligent sales follow-up.

Zero logistics and zero waste.
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FROM TRENDS
TO IMPACT

One question remains: where should brands
actually invest?

Not all trends deliver equal value.
Some are proven, scalable, and
already driving impact. Others
show promise but require careful
execution. To help navigate these
choices, we've mapped the
trends from this report across
our Trend Impact Framework.

The purpose of this map is not to dismiss innovation, but to support
smarter prioritisation. It highlights where brands can safely invest,
where leadership creates advantage, and where caution is required.
Context and execution matter — but clarity on impact is what
separates progress from noise.
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TREND IMPACT FRAMEWORK

Event experience trends positioned by hype versus real-world impact.
Placement reflects strategic value based on current execution patterns,
not technical maturity.

The brands that succeed in 2026 won't be those chasing every trend — but those investing deliberately, aligning
technology with narrative, participation, and measurable value.

Event experience trends positioned by hype versus real-world impact. Placement reflects strategic value based
on current execution patterns, not technical maturity.

PRACTICAL
POWER
HIGH IMPACT

Proven and scalable Worth investing now
Hands-on
Pop-up content
@ zones 8 ) studios
. Al-driven
elelile] 9 ) attendee
“info bubbles” 6 journeys

Digital A .
Proximity-triggered

swag bags I
Spatial conversation
audio zones starters*

LOW HYPE : . HIGH HYPE

Networking
Quests Al room sentiment
analysis**
Dynamic @
content walls
Interactive holographic
presenters
OVERUSED LOW IMPACT SHINY
NOISE DISTRACTIONS
No longer differentiating Low real impact if misused

* depends heavily on context and execution
** advanced teams only
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DATA GOVERNANCE CHECKLIST

As events become more immersive, interactive, and data-driven, governance becomes a design consideration
— not a legal afterthought. Based on real-world delivery patterns, mature teams consistently account for the

following areas early in the design process:

Teams that integrate these
considerations early move
faster, face fewer internal
blockers, and deploy
innovation with confidence —
rather than caution.

In our experience, the
strongest event innovations
succeed not because they
push boundaries recklessly —
but because they balance
ambition with responsibility.

Follow Us

«

&

&)

«

&

Consent and transparency

Participation in proximity-based, personalised, or Al-supported
experiences should always be explicit and opt-in. Attendees must
understand what is happening and why, without needing to read
a policy document.

Data minimisation by design

Collect only what is genuinely useful. Aggregated, anonymised signals
are often more valuable — and less risky — than granular personal
data.

Accessibility and inclusion

Immersive and interactive experiences must remain usable for diverse
audiences. Physical access, sensory overload, alternative interaction
paths, and assistive needs should be considered from

the outset.

Operational resilience

Live environments fail in predictable ways. Experiences should degrade
gracefully if connectivity drops, sensors misread, or
systems go offline — without breaking the core narrative or flow.

Safety and crowd flow

Immersive builds influence how people move and gather. Crowd
density, sightlines, emergency access, and bottlenecks must be
actively designed for, not discovered on-site.
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CONCLUSION

What attendees expect (and won't compromise on).

The shift heading into 2026 is hard to ignore. Attendees now judge
events by the same standards they apply to digital products: instant
access, personal relevance, seamless interaction, and sensory
richness. The audience is becoming far less forgiving. If something
feels generic, passive, or difficult, they disengage immediately. And
disengagement today doesn't just cost attention — it costs credibility.

As the trends in this report show, immersion, interactivity, and
intelligence are no longer markers of ambitious brands — they're
becoming the baseline for standout event experiences. But they only
create value when implemented with intention. Not as novelty layers,
not as “technology for technology’s sake,” and not as disconnected
add-ons.

Those who fail to evolve will feel the consequences quickly: shorter
dwell times, weaker recall, fewer meaningful interactions, and
ultimately — diminished impact in an increasingly competitive arena.
The organisations that embrace these shifts early will set the
standard. Those who don't adapt will increasingly stand out — and
not in the way they want.

Winning event experiences in 2026 will be those that combine
Immersion, ,and Intelligence into environments that
think, adapt, and respond. Those that don't will increasingly feel
outdated in a landscape where attendees reward relevance — and
ignore everything else.

Brands that will win in 2026 are those that:

1. Design experiences, not installations

2. Use technology to clarify, not complicate

3. Treat personalisation as service, not surveillance

4. Ensure every touchpoint earns its place in the narrative
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CLOSING
PERSPECTIVE

Designing event experiences now requires more than adding digital layers or
introducing new tools. As expectations rise, the difference is no longer what
technology is used — but how deliberately it is applied.

The most effective experiences combine immersion, interactivity, and
intelligence into environments that are coherent, intuitive, and responsive —
without overwhelming audiences or organisations.

Progress in this space is not driven by novelty alone. It comes from

integrating narrative design, spatial thinking, and real-time systems in ways
that are measurable, responsible, and repeatable.

How Digiten approaches experience design

At Digiten, our work sits at the intersection of experience design, digital
interaction, and spatial storytelling. We specialise in helping brands translate
emerging technologies into live experiences that are intuitive to enter,
meaningful to engage with, and measurable in outcome.

We focus on designing systems — not one-off installations — so that
experiences can scale, adapt, and improve over time.

A practical next step

If you're planning an upcoming event, we offer a focused working session to
apply the Trend Impact Framework to your specific context.

In 60 minutes, we'll help you identify where immersive, interactive, or
intelligent investments will deliver the most impact — and where restraint is

the smarter choice.

The outcome is a clear, prioritised view of what to focus on over the next
3-6 months.

< BOOK A WORKING SESSION )
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